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ABSTRACT

Previous research has used dependency
theory to explain sex consumption by rich,
northern men travelling to ‘developing
countries’. Little is known about how this
perspective can be applied to sex-related
consumption by tourists from non-western
regions. Analyzing the East Asian Social
Survey of 2008, we found that many eastern
Asians had engaged in sex-related
entertainments abroad. People from the
newly rich countries had become exploiters of
sexual services in peripheral countries. East
Asian tourists also went west and north
bound overseas for sexual pleasures. We
argue that the increasing economic activities
and travelling opportunities across borders
may better explain the overseas sex-related
consumption of eastern Asians than
dependency theory. Copyright © 2012
John Wiley & Sons, Ltd.
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INTRODUCTION

The travelling of western, white, middle-
and working-class men to the geographic
south for sexual pleasure had been a popu-

lar topic in the sociology of tourism and gender/
sexuality studies. Researchers who theorize macro-
structures have implicitly or explicitly drawn on
dependency theory or world system theory to
explain the unilateral patterns of sex tourism from
the northern hemisphere to the south (Enloe, 1989;
Hall, 1996[1994]; Jeffreys, 1999; Ryan and Hall,
2001; Clancy, 2002; Zhao and Li, 2006). For many
peripheral economies, foreign remittances earned
from tourism have become important revenues
supplementing the export revenues from primary
and light manufacturing. Some of these countries
also have become well-known destinations for
sex-related entertainments, and the revenues from
which contribute significantly to the national econ-
omy (Lim, 1998). The economic disparity among
regions and countries and the lack of job opportun-
ities for the mass population in peripheral econ-
omies explains how north-to-south sex tourism
has taken root and thrived over the decades.
Sex-oriented overseas travel has increased

alongside a rise in global tourism in general.
The constant and increasing flow of capital,
people, business and information across borders
characterizes the era of globalization. Improve-
ments and innovations in information and
transportation technologies have made overseas
travel faster, easier and more affordable than
ever before. Increasing business activities and
migration have further promoted cross-border
travel.
Copyright © 2012 John Wiley & Sons, Ltd.
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The level of per capita income is not the only
factor determining the prevalence of sex tour-
ism within particular countries. Another issue
noted in the previous research concerns the
characteristics of sex tourists. For instance,
studies have mentioned that sex tourism is
common among middle and working class
men from western countries in foreign terri-
tories (e.g. O’Connell Davidson, 1995, 1998;
Brennan, 2001). According to these case stud-
ies, apart from gender, class rather than income
level or other status seems to be a prominent
social characteristic of these tourists.
In past decades, some eastern Asian coun-

tries such as South Korea (Korea hereafter)
and Taiwan have experienced rapid economic
growth and been listed as rich countries
according to the International Monetary Fund
(IMF) (2010). Travel abroad has become a
booming activity in these countries with the
economic prosperity (see the discussion in the
next section). As sex and tourism are frequently
related to each other (McKercher and Bauer,
2003), the paper attempts to examine the ways
in which gender, globalization and economic
dependency interweave with each other to
stimulate eastern Asians’ sex-related consump-
tion when travelling abroad.
Using the data from a representative sample

of nationwide surveys in three East Asian soci-
eties, this paper studies the extent to which
men in the region have engaged in sex-related
consumption, major travelling destinations
and their socio-demographic characteristics.
We first review the literature concerning sex
and tourism and how the study of overseas
sex-related consumption by east Asians can
contribute to the literature on this subject. We
then discuss the nature of the quantitative data
used in our analysis and present our statistical
findings. The last part of the paper discusses
the implications of the main findings.

SEX AND TOURISM

As McKercher and Bauer (2003) have claimed,
sex and tourism are in many ways highly linked
to each other. Tourists, e.g. might expect roman-
tic or sexual encounters with locals at destina-
tions, prepare to have sex with lovers during
vacations or even plan a specifically sex-oriented
trip (such as honeymoon vacation). Moreover,
Copyright © 2012 John Wiley & Sons, Ltd.
the tourism industry never dodges the possibil-
ity of mobilizing sex to boom its business. For
instance, the industry had actively used the
Internet to sell commercial sex and sex tourism
to customers all over the world (Hughes, 1999;
Chow-White, 2006). Sex tourism also is one of
themost researched phenomena in tourism stud-
ies, with a particular emphasis on linking sex
tourism and trafficking women and children in
southeastern Asia (e.g. Hall, 1992; Jeffreys, 1999).

Theorists have strongly asserted that tourism
provides a liminal space in which tourists feel
freed from ordinary constraints or social taboos
at home and engage in diverse ‘deviant’ activ-
ities such as buying sex abroad (Ryan and
Kinder, 1996; Ryan and Hall, 2001; Selänniemi,
2003). Several reasons may explain why sex
tourists tend to seek to buy sex overseas. First,
prostitution is still criminalized in many west-
ern, rich countries such as the USA. It is safer
to buy sex overseas than at home. Second,
men want to hide their illicit activities from
their wives, families or friends. Consuming
sex overseas would make the hiding easier.
Third, it is generally cheaper to consume sexual
services in developing countries than at home
(O’Connell Davidson, 1998; Brennan, 2010).
Although most countries in eastern Asia have
criminalized commercial sex, they have devel-
oped prosperous hedonistic entertainment
venues (such as karaoke, bars, barber salons,
dancing halls, saunas and massage parlors) as
covers for commercial sex (Allison, 1994; Lim,
1998; Chen, 2008; Zheng, 2009). Moreover,
men visiting these sexual entertainment venues
are tolerated in this region in terms of culture
and daily practice. Male tourists, who either
travel for sexual purposes or simply enjoy
sexual consumption spontaneously, can there-
fore easily access commercial sex without visit-
ing a brothel or making a phone call to call-girl
services. Love motels also serve as a popular
place for commercial sex in Japan and Taiwan
(Alexander et al., 2010), although couples or
lovers also are frequent visitors. It would be
wrong to lump together the diverse sexual
activities of tourists within the term ‘sex tour-
ism’. Rather, we think it is important to
conceptualize the simultaneous rise in tourism
and commercial sex in developing countries
and to theorize the social and global forces that
constitute it.
Int. J. Tourism Res. 15, 521–534 (2013)
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DEPENDENCY THEORY, GLOBALIZATION
AND SEX TOURISM

Sex tourism is characteristically engaged in by
men who travel to developing countries for a
range of sex-related entertainments. This phe-
nomenon represents two extremes in the global
economic hierarchy: the economic dependency
of peripheral countries on core economies
and the influence of multinational corporations
(MNCs). As Evans (1979, p. 25–27) has summar-
ized, in the sociology of development, the con-
cept of dependency mainly refers to the level of
a country’s economy being dependent on mar-
kets and the means of production of other coun-
tries. Dependent countries mostly provide
primary products and cheap labour services
for core economies. The added-value of these
products remains low, and their exportation
provides limited revenues for the peripheral
countries. MNCs usually obtain most of the
surplus values through control of the invest-
ments in manufacturing, extracting and the
channels of both exportation and the overseas
markets. Unstable global economic conditions
and the resulting shrinkage of demand in core
countries usually hit peripheral countries
harder as their economy and employment
heavily rely on economic conditions in rich
countries.
Although the global north–south, or center–

periphery divide in eastern Asia is more
blurred than in any other regions in the world
(Kim, 2000, p. 11), strong economies, such as
Japan, Hong Kong, Korea, Singapore and
Taiwan, are classified as ‘advanced economies’
by IMF (2010). Conversely, Burma, Mongolia,
Laos, North Korea and Vietnam occupy the low-
est stratum in this region. Thailand, Indonesia
and Malaysia meanwhile sit between these two
extremes. Economic hierarchy in this region also
can be usefully understood in terms of foreign
direct investment (FDI). Taiwan, e.g. as a newly
industrialized country, has had the capability of
making significant direct investment overseas
since the late 1980s. According to Hsiao et al.
(2007, p. 134–135), the total volume of Taiwanese
investment ranked the third in Malaysia, third in
Thailand, sixth in Indonesia, seventh in
Philippines and third in Vietnam between 1959
and 2006. The economic reform of China and
the ease of political tension between China
Copyright © 2012 John Wiley & Sons, Ltd.
and Taiwan since late 1980s also have enabled
Taiwanese companies to invest more in China.
According to official statistics,1 in 2009, the total
amount of foreign investment made by Taiwan
was $21 billion dollars, ranking Taiwan as the
sixth largest foreign investor in China.
Appadurai (1990) argued that globalization

speeds up the flows of people, capitals, images,
information and technologies. These flows cre-
ated by the expansion of transnational invest-
ment to some extent also reshape the contour
of gender, sexuality and intimacy in eastern
Asia. Wang and Chang (2002) pointed out that
comodified transnational marriages between
Taiwanese and Vietnamese indeed go hand in
hand with accelerated transnational invest-
ment. In addition, the gendered practice of bao
ernai (i.e. keeping a mistress) in China among
businessmen from Hong Kong and Taiwan
has becomemore prevalent. Shen (2005) argued
that transnational investment by Taiwanese
business men in China’s Special Economic
Areas created a division of labour between
Taiwanese wives and Chinese mistresses; i.e.
the former raise children in Taiwan, whereas
the latter provide sexual labour and intimacies
in China.
The boom in transnational tourism, includ-

ing sex tourism, also stems from globalization
(Azarya, 2004). More and more business, trade
and people now flow among countries pro-
viding increased opportunities for affordable
travel abroad. Longer holidays and travel
abroad have become more accessible to ordi-
nary people in western economies (Rybczynski,
1991), which has further strengthened the
global tourism industry. The growth in budget
airlines and cost-competitive tour packages
also are significant factors. In addition, the
Internet has made it easier to compare prices
and packages, seek information about destina-
tions and exchange experiences and tips
through emails, websites or tourism blogs. As
tourism is increasingly considered an important
sector for creating revenues for the state and
boosting employment, we should not be sur-
prised that some developing countries would
seek to keenly promote revenue-expanding
tourism, including sex-related consumption.
Int. J. Tourism Res. 15, 521–534 (2013)
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The surge in international tourism has
strengthened sex tourism’s importance as a
source of foreign reserves for developing coun-
tries and earnings for legitimate or illegitimate
businesses and individuals in the sex industry.
In themeantime, sex tourism further accelerates
the dependency of peripheral countries on core
economies and northern tourists (Zhao and
Li, 2006). As Enloe (1989, p. 36) argued, ‘(t)o
succeed, sex tourism requires Third World
women to be economically desperate enough
to enter prostitution; having done so it is made
difficult to leave’. According to a statistical
report, the sex industry contributes between 2
and 14% of GDP in some southeastern Asian
countries (Lim, 1998, p. 7). Moreover, it brings
with it business for other industries such as
hotels, restaurants, retailing and beauty care.
The sustainment of the sex entertainment
industry relies heavily on the number of foreign
tourists. An estimated 400 000 Germans visit
southeast Asian countries every year, andmany
of them are men coming for sex tourism (Straits
Times, 30 July 2005). Sex tourism seems to still
follow the conventional dependency pattern:
from the core to the periphery, from the north
to the south in the global era.
Theorizing German’s sex tourism in the

Dominican Republic, Brennan (2001, 2002)
argued that there is a vast disparity in power
between individuals travelling to buy sex and
individuals selling it. Whereas ‘(o)ne group is
composed of white, working class, and lower-
middle and middle-class males who have
resources to travel internationally’, the other
group comprise of predominantly foreign
‘black, poor, single mothers’ (Brennan, 2001,
p. 622). The dominant flow of ‘the first world’
sex tourists to the ‘developing countries’ illus-
trated the embeddedness of gendered practices
of sex tourism in a highly uneven global eco-
nomic hierarchy.

SEX TOURISTS FROM EASTERN ASIA

By tracing the social and historical trajectories
of specific countries’ sex tourism, previous
studies have shown how diverse local cultures,
colonial histories and socio-economic situations
have contributed to diverse sex-tourism con-
structions. Research (Leheny, 1995; Hall, 1996
[1994]; Urry, 1996; Clancy, 2002; Moon, 2009)
Copyright © 2012 John Wiley & Sons, Ltd.
has widely documented that, since the 1960s,
countries such as Thailand, the Philippines,
Korea and Taiwan have implicitly or explicitly
promoted sex tourism to bring in foreign dol-
lars. The development of sex tourism in these
states has been linked to post-World War II
recreations and resorts established by the US
military (Hall, 1996[1994]). Even after the end
of the Cold War and the withdrawal of military
forces, some places such as Thailand have
remained major destinations for sex tourists.

Sex-related consumption in combination with
business trips has been a prevalent practice
among Japanese men in the post-war era. Moon
(2009, p.152-153) noted that Japanese middle-
aged men travelled to Korea from the 1960s to
the 1970s, combining sex tourism with busi-
ness transactions. Leheny (1995) showed that
Japanese government policies regarding pro-
hibition of prostitution, promotion of overseas
tourism industry investment and promotion
of outbound tourism helped fuel pre-1980s
Japanese sex tourism.

Both Korea and Taiwan have served as
strongholds of export-oriented manufactures
for Western markets since the 1970s. Political
and economic stability under authoritarian rule
constituted an advantage for Korea and Taiwan
to become the base of MNCs’ product proces-
sing, when many other peripheral countries,
such as China or those in southeastern Asia,
were in the grips of domestic political turmoil.
Among other factors the state-led, export-
oriented development strategy of these two
states gradually lifted their status to the semi-
peripheral level (Winckler, 1988). National
economic prosperity also increased personal
wealth in these two societies. According to an
IMF report (2010), per capita gross domestic
product (GDP; based on purchasing power) in
2009 was $32 680 for Japan, $31 834 for
Taiwan and $27 978 for Korea. The comparable
amounts in neighboring countries were $8 060
for Thailand, $6 567 for China, $3 521 for the
Philippines and $2 015 for Cambodia.

Among these aforementioned developing
countries, China actually deviated from usual
dependency theory trend. Since the 1980s,
China has rapidly developed economically. It
became the second largest economy in the
world in 2011 (Wall Street Journal, 14 February
2011). According to UNCTAD (2011), Chinese
Int. J. Tourism Res. 15, 521–534 (2013)
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FDI to eastern Asia rose to $168 billion in 2010,
whereas FDI from other eastern Asian coun-
tries to China rose 11%. The increase of the bi-
lateral investments and business also brought
massive travelling opportunities in the region.
However, as we stated above, per capita in-
come per household is relatively low in China
comparing with Korea and Taiwan, not to men-
tion Japan. Thus, large numbers of migrant
women and young girls from rural areas seek
to get out of poverty (or to embrace modernity)
by becoming sex workers in China’s sex indus-
try (Pochagina, 2005). As sex-related entertain-
ments have become a source of making money
for the poor in China, many men from the bet-
ter-off states in eastern Asia have become their
frequent visitors.
Economic prosperity and the associated in-

crease in personal income had resulted in many
men from eastern Asia travelling abroad for
leisure. With more money and holiday breaks
than ever before, people in eastern Asia have
become an important source of tourism reve-
nues for many regions. According to UNWTO
statistics in 2004,2 within the eastern Asian
region, Japan ranked fourth among the world’s
top tourism spenders, followed by Korea (17th)
and Taiwan (21st). The number of Taiwanese
outbound tourists has grown dramatically in
the past two decades (Taiwan Tourism Bureau,
2009), which was estimated at around 484 901
in 1980 and dramatically increased to 8 465 172
in 2008.3 More than 82% of the trips made by
Taiwanese took place within Asia. Hong Kong
(as a transit port to China) has been the most
popular destination (2 851170), followed by
Japan (1 309 847). Southeast Asian countries
also attracted 1 076 182 trips by Taiwanese tour-
ists. Many of these trips have been oriented
toward sex-related activities (discuss below).
One report listed the six main destinations for

sex tourism in southeastern Asia: Thailand, the
Philippines, Indonesia, Vietnam, Cambodia,
Laos and Sri Lanka (Straits Times, 30 July
2005). They are all in the southeastern part of
Asia. Truong’s research (1983) on Thailand’s
sex tourism argued that globalization, gendered
2http://www.world-tourism.org/facts/eng/pdf/indica-
tors/topSpenders.pdf, accessed 22 January 2010.
3http://admin.taiwan.net.tw/statistics/File/200812/
table24_2008.pdf.

Copyright © 2012 John Wiley & Sons, Ltd.
cultures, economic practices unfavorable to
women and the global commodification of fe-
male sexuality have served to shape global sex
tourism.Many Japanese, Koreans and Taiwanese
men can afford to travel abroad for vacations and
become the major suppliers of sex tourists to
southeastern Asian countries (Straits Times,
30 July 2005) or China. Indeed, since the early
1990s, Taiwanese newspapers, magazines and in-
ternet sources havebeenpresentingdetailed stories
of Taiwanese mai-chuen-twans (literally ‘sex-
buying groups’) that organized sex tours toChina
or Vietnam (United Daily News, 27 July 1993;
United Daily News, 2 September 1996).
Thus, similar to what researchers observed

in the western part of the world (e.g. O’Connell
Davidson, 1995, 1998; Brennan, 2001), the stud-
ies about the sex tourism of eastern Asians also
generally show men to be the consumers of sex
services and women to be the providers. Thus,
although we cannot directly pinpoint the gen-
der of sex tourists and those working in the
sex industry in our study (explained more
below), we can reasonably assume that the
majority of overseas consumers of sex-related
entertainments are men. Under this context,
we now wish to examine the validity of previ-
ous arguments concerning the extent and
destinations of having overseas sex-related
entertainments by east Asians and the class
status and other socio-demographic character-
istics of these tourists.
DATA SOURCE AND METHODOLOGY

Previous research on sex tourism, for the most
part, consisted of case studies about small
groups of tourists from western countries. No
major studies have revealed the prevalence of
sex-related consumption across countries and
their travel patterns. This paper uses the East
Asian Social Survey (EASS) of 2008 to analyse
these patterns in eastern Asia.4 EASS is a col-
laborative project of four national surveys con-
ducted in the region: CGSS (Chinese General
Social Survey), JGSS (Japan), KGSS (Korea)
and TSCS (Taiwan Social Change Survey). The
same nationwide, representative stratified sam-
pling method and questionnaire were used by
4The website link to the East Asian Social Survey is
http://www.eass.info/about/about01.php.
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all four members. The theme of the 2008 EASS
survey is globalization and culture, which
covers questions of cross-cultural activities, atti-
tudes toward globalization, travelling experi-
ences and social networks. The original sample
size was 2 160 in Japan, 1 508 in Korea and
2 067 in Taiwan. Since only a few respondents
indicated knowing the travel experiences over-
seas of their acquaintances in China, we ex-
cluded the Chinese sample from the analysis.
In the survey, two questions concern sex-

related consumption, which serve as the
dependent variables in the subsequent anal-
yses. The first question is as follows: When
people go abroad, some of them may engage in sex-
related entertainments. Do you know that any of
your friends, co-workers, or neighbors had any of
these when they went abroad? Sexual consump-
tion is a sensitive and morality-related ques-
tion. Instead of asking respondents to report
such behaviors about themselves or family
members, EASS asked about the activities of
respondents’ friends, colleagues or neighbors
(FCNs) to avoid possible embarrassment. Al-
though the information was gathered indir-
ectly, it provides evidence of sex–related
consumption by eastern Asians. According to
the perspective of social network, people gen-
erally interact with one another based on the
principle of homophily, the ‘like-me’ thesis.
We tend to make friends with people who have
similar educational background, occupations,
class or status, or lifestyles (Lin, 2001, p. 39).
Still, we acknowledge the discrepancies be-
tween the respondents and their FCNs in terms
of backgrounds or tourist experiences. How-
ever, the indirect inquiry as to acquaintances’
behaviors through respondents has been used
in other research. For instance, Rindfuss et al.
(2004) analysed a survey using a similar ap-
proach: asking Japanese respondents to discuss
their knowledge about people having innova-
tive family arrangements, including cohabi-
tation or non-marital birth. They report the
possibly significant overlap between respon-
dents’ characteristics and the referenced activ-
ities. Their study provides some confidence
for us to present our findings here.
‘Sex-related entertainment’ is a relatively

abstract term. The original English-written
questionnaire has to be exactly translated into
the native languages of respective states. To
Copyright © 2012 John Wiley & Sons, Ltd.
comply with local cultural or habitual usages,
a few questions may have explanations or
examples to facilitate the interview in some
surveys. Using the Mandarin Chinese version,
the Taiwanese questionnaire provides exam-
ples of sex-related consumption including lap
dances, peep shows, live sex shows, hostess
bars and escort services, to explicit sexual
transactions. These various sexual entertain-
ments range from static sexual gazes to illegal
commercial sex. It is also well known that com-
mercial sex can be arranged in these sexual
establishments in Taiwan. The Japanese ques-
tionnaire specifies that sex-related entertain-
ments mean erotic activities. The Korean
questionnaire does not provide any expla-
nation of ‘sex-related entertainment’. According
to the results of cognitive interviews and the
pre-test, no respondents in these states reported
problems understanding what sex-related enter-
tainments generally covered.

Respondents stating that they knew friends,
neighbors or colleagues to have been sex-related
consumers abroad were instructed to answer a
follow-up question: If they did, do you happen to
know in which countries they had those sex-related
entertainments? The five response items are
‘Eastern Asia’, ‘Southeastern Asia’, ‘Europe’,
‘NorthAmerica’ and ‘other places’. Respondents
who selected the last item were asked to specify
the name of the countries or regions. Because
most respondents were able to indicate the
regions or countrieswhere these people engaged
in sex-related activities overseas, it shows a
certain reliability of the first question asking
respondents about their knowledge of FCNs
having sex-related consumption overseas.

In the following section, we first present
descriptive statistics concerning the number of
respondents’ FCNs engaging in sex-related
consumption and the places they went. The
second part presents the results of ordinal
logistic analysis to show the characteristics of
sex-related consumers from eastern Asia.
FINDINGS

Descriptive statistics

Figure 1 shows the extent of sex-related con-
sumption overseas by eastern Asians. We
remind the readers that these tourists are the
Int. J. Tourism Res. 15, 521–534 (2013)
DOI: 10.1002/jtr
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FCNs of respondents. The questionnaire adopts
a four-point Likert scale to show the scale of
FCNs engaging in sex-related consumption
abroad, ranging from ‘many’, to ‘some’, ‘a few’,
and ‘none’. Answer items also include ‘I do not
know’ to avoid forcing respondents to choose a
definite answer if they really do not know any
instances. According to Figure 1, of the three
countries, Japan had the highest proportion of
respondents answering ‘I do not know’ (48%),
followed by Taiwan (24%) and Korea (7%).
In total, close to 47% of Taiwanese respon-

dents reported their FCNs to have engaged in
sex-related entertainments abroad, comparing
with 29% for Japanese and 30% for Koreans.
Specifically, 7% of Taiwanese respondents
answered that many of their FCNs had sex-
related activities overseas, whereas only about
2% of Japanese and Koreans chose that answer.
Overall, Taiwanese seem more likely than
Koreans or Japanese to engage in sex-related con-
sumption overseas or are, at least, more willing to
talk about it among one another.
Combining the samples of the three societies,

Figure 2 details the geographical sites where
the engagement of sex-related entertainments
took place. Clearly, respondents’ FCNs were
most likely to visit southeastern Asia, followed
by eastern Asia. As Japan, Korea and Taiwan
all exceed southeastern Asian countries in
aggregate economic power and average indi-
vidual income, this north-to-south and east-to-
Copyright © 2012 John Wiley & Sons, Ltd.
west tourism pattern seems to be consistent
with the propositions of dependency theory.
Economic disparity has created a relatively
low-expense tourist environment in relatively
poor countries, which likely further attracts
sex tourists from wealthy countries.
Together, 34% of respondents stated that their

FCNs had engaged in sex-related consumption
in eastern Asia. Zheng (2009) showed that since
the 1980s, some cosmopolitan cities in China
have become attractive spots for the purchasing
of sexual services by (business) men fromHong
Kong, Taiwan, Korea and Japan. Many Korean
men also have travelled to Mongolia to engage
in sex-tourism (Hanopolis, 24 January 2010).
The trajectory of these within-region tours
reproduces a pattern of dependence where
low-income states attract foreign currency
through selling sexual services to visitors from
wealthy ones. However, the route is not only
from north to south any more.
Another deviation from the sex-tourism pat-

terns of westerners is the movement from the
south to the north. Of our study’s respondents,
12% stated that they knew their FCNs engaging
in sex-related consumption in northern locations
(chiefly, Europe and North America). O’Connell
Davidson’s research (1995, 1998) shows that
British sex tourists tend to eroticize Thai women
as submissive sexual objects. Our study cannot
provide information concerning how male cli-
ents sexualized or eroticized western (or white)
Int. J. Tourism Res. 15, 521–534 (2013)
DOI: 10.1002/jtr
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sex workers. However, our results confirm the
argument that the sexual imaginary is not
limited to skin color or stereotypes of Oriental
docility (Chen, 2010). It is very likely that once
men are not constrained by budget, they might
travel to northern countries for sexual pleasure
either directly or while on business trips.
Results of multivariate analysis

We conducted an ordinal logistic analysis to
identify the associations between the respon-
dents’ characteristics and the extent to which
their FCNs had engaged in sex-related con-
sumption.5 All the characteristics refer to those
of the respondents. We caution the reader not
to think the characteristics of respondents as
identical as those of their FCNs, although they
would conflate to each other according to the
homophily perspective (Lin, 2001). In Table 1,
the first column lists the results of analyzing
the combined data of the three societies. FCNs
of Taiwanese respondents seemed to engage
more frequently in sexual consumption overseas
than was the case in Japan or Korea, which is
consistent with the results shown in Figure 1.
5The descriptive statistics of the independent variables are
presented in the Appendix A.

Copyright © 2012 John Wiley & Sons, Ltd.
Men, older people, lower white collar and
skilled blue collar workers, and respondents
with higher income or more experiences of
overseas travel had the highest percentages of
FCNs engaged in sex-related activities abroad.
These characteristics seem to be similar with
those of western sex tourists as described in pre-
vious literature (e.g. O’Connell Davidson, 1995,
1998; Brennan, 2001). Although we cannot iden-
tify the gender of sex consumers in this study, it
is widely documented that men constitute the
majority of sexual consumers in eastern Asian
countries (e.g. Allison, 1994; Chen, 2003; Hwang,
2003). Specifically, respondents who had trav-
elled to China and southeastern Asian countries
were the most likely to report knowing FCNs
having engaged in sex-related entertainments
overseas. As we discussed earlier, the tourism
and business activities prospered rapidly in this
part of Asia, which also resulted in increasing
consumption of the sex-related entertainments.

As for cross-national comparisons, two vari-
ables had significant effects in all three countries:
men and respondents who had visited south-
eastern Asia were more likely to report knowing
of FCN sex-related consumption overseas.
Japanese who had travelled to Taiwan were
more likely to report overseas sex-related activ-
ities of their FCNs than those did not have such
Int. J. Tourism Res. 15, 521–534 (2013)
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Table 1. Ordinal logistic analysis of size of sex-related entertainments undertaken by eastern Asian
visitors. [Dependent variable]: some people who go abroad may engage in sex-related entertainments. Do
you know that any of your friends, coworkers or neighbors had any of these when they went abroad?
(response items: none = 1, few=2, some = 3, many= 4)

Independent variables

Coefficients (SE)

Eastern Asia Japan Korea Taiwan

States (Taiwan= 0)
Japan -0.22 (0.11)+ — — —
Korea �1.14 (0.10)*** — — —

Male 0.90 (0.09)*** 1.18 (0.22)*** 1.28 (0.18)*** 0.58 (0.13)***
Age 0.05 (0.02)* 0.02 (0.04) 0.15 (0.05)** 0.10 (0.04)**
Age2 -0.6E-3 (0.00)** -0.2E-3 (.00) -0.2E-2 (0.00)*** -0.1E-2 (0.00)**
Marital status (single = 0)
Married or cohabiting -0.04 (0.12) 0.13 (0.27) -0.19 (0.25) -0.12 (0.17)
Divorced, separated or widowed 0.21 (0.19) 0.55 (0.40) -0.22 (0.40) 0.38 (0.29)

Education (senior high school =0)
Elementary school or lower -0.22 (0.19) �1.34 (1.4) -0.74 (0.48) 0.24 (0.25)
Junior high school -0.01 (0.14) -0.08 (0.30) 0.07 (0.34) -0.06 (0.19)
Junior college -0.03 (0.12) 0.05 (0.27) -0.11 (0.25) 0.02 (0.18)
University or higher -0.06 (0.12) -0.08 (0.24) -0.20 (0.22) -0.21 (0.18)

Major occupation (upper white collar = 0)
Lower white collar 0.54 (0.13)*** 0.36 (0.30) 0.50 (0.26)+ 0.50 (0.17)**
Skilled blue collar 0.45 (0.17)* 0.28 (0.39) -0.07 (0.37) 0.64 (0.24)**
Unskilled blue collar 0.26 (0.17) 0.14 (0.37) -0.03 (0.36) 0.28 (0.24)

Fluency in chatting with English speakers 0.05 (0.05) -0.02 (0.12) 0.16 (0.10) -0.01 (0.07)
Personal income 0.18 (0.05)*** 0.15 (0.11) 0.26 (0.11)* 0.17 (0.08)*
Respondents have been to. . .for tourism:
China (=1) 0.17 (0.10)+ 0.39 (0.25) 0.20 (0.19) 0.06 (0.13)
Japan (=1) — — 0.15 (0.19) -0.01 (0.14)
Korea (=1) — 0.08 (0.21) — -0.11 (0.17)
Taiwan (=1) — 0.49 (0.26)+ -0.06 (0.35) —
Southeastern Asia (=1) 0.50 (0.09)*** 0.53 (0.21)* 0.31 (0.18)+ 0.59 (0.13)***
Europe (=1) -0.21 (0.13)+ -0.27 (0.24) -0.06 (0.26) -0.19 (0.19)
North America (=1) -0.03 (0.11) 0.05 (0.19) 0.20 (0.26) -0.08 (0.18)

Major occupations of people with whom
respondents have contact on ordinary days:
Upper white collar (=1) 0.47 (0.10)*** 0.51 (0.23)* 0.91 (0.19)*** 0.16 (0.15)
Lower white collar (=1) 0.05 (0.17) -0.17 (0.29) -0.34 (0.37) 0.31 (0.28)
Skilled blue collar (=1) 0.14 (0.10) 0.30 (0.20) -0.28 (0.20) 0.21 (0.15)
Unskilled blue collar (=1) 0.10 (0.10) 0.28 (0.20) 0.07 (0.18) 0.08 (0.15)

Cut 1 1.68 (0.49) 1.88 (1.03) 4.41 (1.03) 2.25 (0.79)
Cut 2 2.93 (0.49) 3.54 (1.04) 5.65 (1.04) 3.40 (0.79)
Cut 3 4.93 (0.50) 5.94 (1.06) 7.92 (1.06) 5.25 (0.80)
Sample size 2446 565 814 1065
Pseudo R2 0.08 0.09 0.13 0.04

+p< 0.1,
*p< 0.05,
**p< 0.01,
***p< 0.001.
Source: see Figure 1.
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experiences. These two findings might relate to
trends associated with globalization that make
frequent business investment between Taiwan
Copyright © 2012 John Wiley & Sons, Ltd.
and southeastern Asia possible, as well as the co-
lonial history between Japan and Taiwan. Skilled
Taiwanese blue collar workers were more likely
Int. J. Tourism Res. 15, 521–534 (2013)
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to report their FCNs’ engagement in sex-related
consumption overseas than in other two coun-
tries. The category of lower white collar is
significantly different from the upper white-
collar workers in Korea and Taiwan but not
in Japan. Previous case studies have shown
that most western travellers engaging in sex
tourism seem to belong to either the middle
or the working class (O’Connell Davidson,
1995). Our findings in Taiwan and Korea are
generally consistent with that observation.
However, class division had no significant
effects in Japan.

CONCLUSIONS

Our findings in general demonstrate the change
of the south-bound sex-related consumption
pattern observed in previous literature (e.g.
O’Connell Davidson, 1995). Asian Tigers, as a
collection of growing economic powers, which
once provided sexual commodities to the
westerners and Japanese, have joined the latter
in travelling around the globe pursuing sexual
pleasure, and their travelling routes are rather
diverse. Economically less developed regions
like southeastern Asia and some countries
within eastern Asia (such as China) attract the
majority of sex consumers from eastern Asia,
whereas a small number of eastern Asians go
north (to Europe or North America) for pur-
chasing sex. Our analysis shows that depen-
dency theory partly explains patterns of eastern
Asians’ overseas sex-related consumption; i.e.
developing countries of eastern or southeastern
Asia remain the major destinations for tourists
from richer Asian countries. Nonetheless, global
economic hierarchy cannot explain why eastern
Asians consume sex-related entertainments
within economically more advanced countries.
Instead, the globalization perspective could pro-
vide more insights to interpret these findings.
The increasing flows of people, investments,
and business across borders; more travelling
opportunities; and/or reduced travelling costs
stimulated the sex-related entertainments overseas
generally and not only in developing countries
but also in more advanced areas. We may
conclude that both globalization and the eco-
nomic prosperity have made some eastern
Asians able to travel not only to the ‘South’
but to the west (China) or the ‘North (Europe
Copyright © 2012 John Wiley & Sons, Ltd.
or North America)′ for sex-related expenditures.
The term of ‘north-to-south’ is no longer valid to
describe the travelling routes of sex-related
consumption in the contemporary world.

Why have eastern Asian tourists used south-
eastern Asia as the major overseas destination
for sex-related consumption? The answermight
consist of both geographic and economic rea-
sons. As we discussed above, some southeast
Asian countries had been major destinations of
sex-related entertainments by westerners and
those from rich east Asian for some time (Straits
Times, 30 July 2005). Flights between eastern
Asian countries and other southeastern Asian
destinations generally take four or five hours
at most. The relatively short distance makes
the costs of overseas trip even more affordable
for eastern Asians than going to places outside
eastern or southeastern Asia. Southeastern Asia
and China also are major sites of FDI and
had hosted many business persons from
Japan and, more recently, Korea and Taiwan.
The strong economic ties further strength-
ened the likelihood of sex-related consump-
tion by eastern Asians on business-related
journeys.

Some readers might be surprised at the high
percentage of Taiwanese and Japanese respon-
dents acknowledging a sizable amount of sex-
related consumption taking place among their
FCNs. However, current literature on Taiwan
already shows the prevalence of local sexual
consumption. Although Japanese men have
been infamous for their engagement in sex
tourism, Taiwanese have exhibited keenness
for such practices and the considerable cultural
tolerance (Chen, 2003; Hwang, 2003). Young
(2001) found that about 70% of male respon-
dents in Taipei had visited sex-related estab-
lishments on at least one occasion.

As to the class differences, our results are
generally consistent with the findings of west-
ern literature (e.g. O’Connell Davidson, 1996,
1998). FCNs of respondents with lower white-
collar or skilled blue collar jobs more likely
become sex consumers than the upper non-
manual workers. However, there are clear
differences among countries. The class division
is blurred in Japan and slightly significant in
Korea. Actually, only Taiwanese sex consumers
seem to strongly replicate the class characteris-
tics of the western ones.
Int. J. Tourism Res. 15, 521–534 (2013)
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The final point concerns the suggestion for
future studies. To avoid offending the respon-
dents and thus lowering down the return rate,
the 2008 EASS did not directly inquire as to
the experiences of sex-related consumption of
respondents themselves or their families. We
acknowledge the possibilities of discrepancies
between the proxies and the true characteristics
of alleged overseas sex consumption. Therefore,
APPENDIX A: Descriptive Statistics of Respondents’ Socio
Experiences

Respondents’ characteristics Japan

Gender (2160
Male 46
Female 54

Marital status (2160
Single, never married 16
Cohabiting 0.3
Married 71
Separated 0.1
Divorced 5
Widowed 8

Education (2139
Elementary school or lower 2
Junior high school 15
Senior high school 48
Junior college 13
University or higher 23

Major occupation (1350
Higher white collar 13
Lower white collar 51
Skilled blue collar 16
Unskilled blue collar 20

Fluency in chatting with English speakers (2151
Good 2
Fair 10
Poor 20
Very poor or do not speak 68

Have you ever been to . . . for tourism?
(1) China (2148
Yes 14
No 86

(2) Japan —
Yes —
No —

(3) Korea (2148
Yes 19

Copyright © 2012 John Wiley & Sons, Ltd.
future studies shall develop alternative data-
collecting methods with which to provide direct
evidence of the backgrounds and experiences of
both sex consumers and sex workers. For in-
stance, a self-administered questionnaire survey
might increase the willingness of respondents to
disclose their own or the families’ sex-related
consumption overseas, which shall provide
direct evidence for researchers.
-Demographic Backgrounds and Travelling

Unit: % (persons)

ese Koreans Taiwanese w2-value

) (1508) (2067) 6.8 *

46 50
54 50

) (1506) (2067) 119.4 ***

22 28
0.3 0.4
65 61
1 1
3 3
9 6

) (1503) (2067) 529.8 ***

16 23
8 13
40 30
9 13
27 20

) (883) (1338) 37.7 ***

9 17
57 51
15 16
19 16

) (1506) (2065) 325.4 ***

4 7
14 16
38 28
44 48

) (1503) (2067) 279.1 ***

24 36
76 64

(1504) (2067) 46.8 ***

24 34
76 66

) — (2067) 12.4 ***

— 15

(Continues)
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Table . (Continued)

Unit: % (persons)

Respondents’ characteristics Japanese Koreans Taiwanese w2-value

No 81 — 85
(4) Taiwan (2148) (1501) — 53.4 ***

Yes 13 6 —
No 87 94 —

(5) Southeastern Asia (2148) (1504) (2067) 305.0 ***

Yes 18 27 42
No 82 73 58

(6) Europe (2148) (1503) (2067) 42.5 ***

Yes 18 10 13
No 82 90 87

(7) North America (2148) (1503) (2067) 127.6 ***

Yes 24 9 17
No 76 91 83

Are any of your family members or
acquaintances . . . workers?
(1) Upper white collar (2108) (1505) (2045) 55.3 ***

Yes 63 55 68
No 37 45 32

(2) Lower white collar (2107) (1506) (2046) 95.8 ***

Yes 80 87 90
No 20 13 10

(3) Skilled blue collar (2075) (1505) (2044) 113.7 ***

Yes 54 66 69
No 46 34 31

(4) Unskilled blue collar (2075) (1506) (2044) 62.6 ***

Yes 55 57 67
No 45 43 33

* p< 0.05, ** p< 0.01, *** p< 0.001.
Source: see Figure 1.
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